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Social Media tools like blogs, wikis and social networking sites are providing new
opportunities for us to connect and interact with each other. Many social theories
that could once be researched only by conducting expensive surveys can now be
studied and modeled due to the easy availability of large-scale social annotations
and explicit description of social relationships online. The rate at which blogs,
videos, bookmarks and many other user-generated content is growing presents
several interesting research and data management questions. The opportunity to
mine social media content for analyzing opinions, sentiments and trend
identification has several applications in Web search, personalization, business
intelligence and national security. This special issue of Distributed and Parallel
Databases invites original research contributions on data management in social
media.
Topics include but are not restricted to:
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Community Detection and Evolution in Social Media
Recommendation Systems
Search in Social Media
Event Detection, Trend Identification and Tracking in Social Media
Influence, Trust and Reputation in Social Media
Opinion/Sentiment analysis, Polarity Identification
Feed Distillation and Ranking Blogs
Mining Microblogging and Real Time Data
Folksonomy, Tag Semantics, Clustering and Usage
Advertising Models for the Social Web
Indexing Social Media Content, Index Freshness
Visualizing Social Network Data
Spam Detection, Social Network Spam and Profile Spam
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